ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« EMNIXEIPHMATIKOTHTA« KAINOTOMIA

a3 Epyanciodnikn
J AViaywvVIOTIKOTNTAS

A MIKPEZ & NMOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon K. XEPOYBEIM YAPAYAIKA EIAH ANQNYMH EMMOPIKH ETAIPIA nou edpeUel OTNV NEPIPEPEIQ ZTEPEAG
EANGdacg, evraxOnke otn dpaon «EpyaAeiobnkn AvtaywvioTikoTnTac» npolnoAoyiopolu 400 ekar. Eupw. H dpaon
OTOXEUEl OTN BeEATIWON TNG AVTAYWVIOTIKOTATAG TWV MIKPWV Kal MOAU MIKPWV EMNIXEIPAOEWY, €nevOuovTag OToV
Napaywylko €KOUYXPOVIOUO TOUG, TNV UIOBETNON cuoTNUATWYV Tunonoinong & niotonoinong, kKabwg kal o€ branding

Kal yngiakn npoBoAn.

O ouvoAIkoc npolnoAoyiopdc TnG enevduonc eival 200.000€ ek Twv onoiwv n dnuooia dandavn avePXETAl O
100.000€ kai ouyxpnuartodoTeiTar and Tnv EAAGda kai 1o Eupwnaikd Tapeio Mepipepeiaknc AvanTu&nc Tng
Eupwnaikng 'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoiegital, nepiAapBavel enevOUOEIG

OTIC NAPAKAT®W KATNYOPIEG:

v MnxavnuaTta - EEonAiopog

v MioTonoinon MpoidvTwy — Ynnpeoiwv — Aladikaoiwyv
v Zuokeuaoia - ETikéTa - Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v/ MioBoAoyIko k0OoTOoG epyalopevwy (VEO NPpoowniko)

MEow TNG CUHHETOXNG OTNn ApAdon, N enIXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoopiag TnG

v gvioxuon Tng eEwoTpEPEIag

v ENEKTAOCN TNG Ayopdg UE TN NpooBnkn VEWV NpoiovTwyv & unnpeciwv
v €€ao0@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNNPETIES

v au&non TNG NapaywylkoTnTac & BeATiwon AEIToupyikwv d1adikaoiwv
v/ gvioxuaon TNG ENIXEIPNPATIKOTNTAG

v dnuioupyia / d1aThpnon noloTIKWV BE0EWV epyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnkKe n €nixeipnon ano@epovTac oQpeAn oTnV avTaywvIioTIKOTNTA TG XWPAS Kabwc

KAl gTnV TOMIKA olkovoia.
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EIAIKH YNMHPEZIAAIAXEIPIZHZ EMAVEK

Eupwnaikn ‘Evwon
Eupwnaiko Tapeio
MNepwpepetakng Avantuéng

Me tn ocuyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



